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They re petite, partalde, powerful and pricey: energy shots

are the next wave of enengy consumplian

By Jennifer Cirillo
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Demonstrating Value o Trio B I
Counter space at the register s prime real estate that ower Irip beverages Inc.

brand owners are battling over, Aside from commonly osed 12401 Orange Drive, Suite #205 Davie' FL 33330

1 2= k (ala i T i]l-rl].r, boxes, there are additional eHorts

bedng made to come up with new merchandizing strategios. 954-862-1445
"That's valuable space,” says |efl Lenarnd, vice president of sa|es@p°wertripbev_com

communications for NACS (Martional Associntion ol .

Convenbence Stores) of the countor at the register. “That's the www.powertrlpbev.com

BpaCe where vou make yvour business off ol It would be
-||'|p||l-.-- |||IJI|. hases| and mveryhody wants that space, but whio
rets 1t You have to domonstrate vour valoe to the retadlesr.

Ihu:-!_r, Stuart, ;-1|--|du-|1i of Power Trip Beverages, Inc.
belicves that some brand owners are going to have to give ap
their egos in order to sucoered ina limited retail space. "YW hat
thie retaller wants 1o see is who i= going to offer up a rack
that competition can go on . becouse they are not afraid o
carmy five or six different brands, but they « ertairily con’t
have space for five or six ditferent 13-packs.” Stoar says

Within the next month or two, Power Trip
Boverages plans to introduce a plexiglass rack fon
the front counter to display its Power Trigp

New Packaging

New Flavors
Vitamin Energy Shots, and other shots, that is

open through the back to help prevent theft—a
CoOncern mmone retailers. ——

New Innovation
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